Corporation

Culture | Brand | Communications
smrs.co.uk




Y
g

(<]

o

g

'8 =
=

g =

o

S e

The fut
of culture.
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Inclusivity. Purpose.

Wellbeing. Technology. Sustainability.






Wellbeing.

People want to feel good at work.

They want empathy, empowerment
and autonomy.
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You listen.



You listen.

Wellbeing.

Do your people trust your leaders?

Are your people using their strengths?
Are they looking at other jobs?
Are they close to burnout?

-

heard.

Listen and respond
to your people in
real-time.




You inspire.

Purpose.

Do you have a clear, impactful, relevant purpose?

Do your people understand your purpose?

Does your purpose inspire your people to deliver?

Are your values embedded and lived across your organisation?

Strategic
Narrative

Tell the story of
your organisation.
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What do you need
to prioritise right
now - wellbeing or
purpose? Why?

What barriers are
you facing?










Ready to
talk culture?
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