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Yelp embraced remote work 
to put people first. 

2004 2020 Today
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Yelp’s Culture Team works 
to promote human connection

in the workplace.



Sharing personal stories for 
emotional wellbeing was the 
beginning…
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Vulnerability. Connection. 
Healing. 
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Story Slams are 
about true, personal 
narratives, not 
fiction.





Yelp has 21 employee 
resource groups.



We wanted to create a humanized, 
compassionate, and connected 

workplace.
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Authenticity.  Vulnerability. Respect. Compassion.



We’ve had close to 1,000 unique 
attendees tune in to these Story Slams.
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Story Slam live 
attendances in 2024.
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Video B YERGs.mp4

http://drive.google.com/file/d/12TxO86TU89_jCcaRSAlDEl_YBnkAgX1V/view
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89%

“I feel respected 
at Yelp” 

4% higher than tech benchmark 

Story Slam Ground 
Rules protect and 
respect the storytellers. 

They allow them to be 
truly heard. 



“A mind that is stretched by a new 
experience can never go back to 
its old dimensions.”
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“I knew this was going to be a unique 
opportunity, but I didn’t realize how 

special and healing it was going to be.”
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- Testimonial from storyteller
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Pause & Reflect.  



85%

“I believe our company 
values match how 

we work” 
11% higher than tech benchmark 

87%

“I can be my authentic 
self at work” 

2% higher than tech benchmark 

Story Slams showcased 
employees'authenticity 
and how company 
values shape their lives.



“The storytellers shared from their hearts, 
and were able to be vulnerable with the 

audience. This made us connect with them 
on such a deep level.” 
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Content

- Testimonial from audience member





93%

“Yelp promotes an 
inclusive environment”

Yelp-specific question

84%

“We have meaningful 
ways to stay connected 
while working remotely”

10% higher than tech benchmark 

Story Slams fostered inclusivity and meaningful 
connection among remote employees.





Employee 
nominations for 
Yelp Values Awards
continue to increase. 



~40% of Yelpers are members of 
at least one YERG.
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Pew Research estimates 6% of US workers are members of an 
affinity group or ERG .



YERG Leaders authentically led the first five Story 
Slams, joined by other compassionate leaders 

across the organization.
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The Executive Story 
Slam attendance 
demonstrates high 
employee interest in 
leadership stories.  





“11 years at Yelp and this may be the most 
impactful call I’ve ever watched here.”

43

- Testimonial from audience member
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