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Proven to
positively impact
Behaviour Change

Gamification has been scientifically
proven to amplify the effectiveness of

Heal,thy behaviour change interventions
behaviours
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Michie, S., Van Stralen, M. M., & West, R. (2011). The behaviour change
wheel: a new method for characterising and designing behaviour

I change interventions. Implementation science, 6, 1-12.




Outperforming traditional benefit models yuliE

At YulLife, we go beyond incentivisation by using a broad range of mechanics that drive sustained engagement
over time. No other employee benefit or insurer provider uses such a broad of game mechanics.
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Pioneering unprecedented engagement levels ¥ Life

Achieve engagement levels never seen before in the insurance industry .

‘ ‘ The YuLife app is built like a game, with levels,

80 ()/ quests and a game-like design, which reminds me of
O apps like Duolingo. I'm not a gamer, | don't have any
games on my phone, but this app feels like a
engagement healthy, more sophisticated version of Pokémon Go
te* that even non-gamers like me can use and enjoy. |
ra like to see my YuCoin build up and feel rich.”
y with 1in 2 engaging n Beth Sutton
on a daily basis HR Director, BrighterBox
|

Ix industry average

*varies depending on size of company and commms

. [ ] A capabilities & channels available
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YuLife's groundbreaking new study

YuLife and University of Essex unite to I m pact Of Ga m l:ﬁca ti on

transform the insurance industry

in Behaviour Change

Intervention

A Randomised Controlled Trial with YulLife's
Health and Wellbeing App

The Uni ity of Essex, r for its P ive and

programmes, is teaming up with Yulife, a ionary tech-driven fi

services company with a focus on employee wellbeing. va I idati ng the im pa ct of ga mification on hea Ith,
This partnership will involve a research project, with the intention of providing scientific- buSi ness a nd risk Outcomes. provid i n g t h e i n SU ra n Ce

based evidence on the potential of YuLife’s gamified app to inspire healthier lifestyles,
thereby improving individual health and wellbeing. The ultimate goal is to establish a

RIS TR 35 AT 7 S5 A S AV Tk industry with a new model for more accurately assessing
Vulfe s changing the game ntheInsurance ndustry by evoling tradifona group, and organisation’s risk based on individual employee

insurance into a true preventative healthcare tool that is utilised daily. They achieve this by .

creating an engaging environment in the YuLife app where members can earn rewards for | |festy| e
various activities such as walking, working out, cycling, and meditation. These rewards can

be converted into various benefits such as tree planting, ocean cleaning, groceries and

vouchers from popular brands.

The two-year project, supported by Innovate UK, marks the first partnership for the newly .. " o p

established Institute of Public Health and Wellbeing at the University of Essex. Through the - UnlverSIty P Innovate
use of artificial in* * longitudinal analyses, the project will explore the causal of Essex UK
relations® + and health improvements, as well as the impact of .. s

o - behavioural psychology. It will also

| ' the overall health of their

In partnership with:



Leveraging UK Biobank, company 9] Life
data, and YulLife insights

1. Behavioural & engagement data O
[}

2. Self-reported employee wellbeing data @

N
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4. UK Biobank data J\)
. <l :

5. Validated Insights: The impact of gamification O

3. Company HR data

In partnership with:
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University P Innovate
of Essex 9 UK
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The Critical Role of Healthy
Behaviour in Preventative Health

200% | 20%

v.s. non gamified Increase in healthy
programmes habits

= 15%

reduction in LT
health conditions

i University **Results have been scientifically proven by our government funded

of Essex research study in partnership with the University of Essex

Source: YuLife Knowledge Transfer Partnership (KTP) Study with University of Essex, 2025
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